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Innovation & The Customer - The New Picture
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Exponential growth in consumer experience with digital technologies is transforming the dynamics of finance resulting in a

unique set of opportunities and challenges

* Mext-generation personal
financial management

* Peer-to-peer lending
and investment

* Mew digital lending

* Aggregator comparison
engine

* Hobo-advisory

+ Social investing

= Crowdfunding

= Investment across
regions engine

Beyond banking /

* WMobile payments

* |nternational remittances

* Mobile point-of-sale
devices Retail valus

= Other payment chain and
processing coupans

Digital for
unbanked

Digital

Operations and ol

infrastructure

WVirtual
market-

* One-stop shop for e

businesses

* Peer-io-peer corporate
lending and investment o

* Next-generation lending - Mext-generation
to small and midsize cigital marketing
enterprises

* Digital cash management

» Blockchain

* Application program-
ming interface ecosystem

* Payment infrastructure

* Big data base risk
assessment

* Anti-money laundering
and know your customer

= Artificial intelligence and
machine learning

* Cybersecurity

s Telematics

reinventors  * Social integration

¢ loT and connected
devices
* Preyention

» Mext-generation
trade finance
* Trading
= Next-generation
collateral management
* Trade analytics

Source: FinTechnicolor-The-New-Picture-in-Finance McKinsey & Company, Feb 2017

Client centricity: Key
Driver for digitisation
strategy

First movers: Benefit from
niche exploitation vs“also-
runs” model

Old winners: Traditional

banks — relationship based
decisions

New winners: Younger
technologically savvy
providers who leverage
Artificial Intelligence



Data & Disintermediation — A Most Powerful Weapon
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Fintechs targeting bottlenecks afflicting traditional finance and payment models through the analytics of Big Data

Which part of the financial sector is likely to be the most disrupted by FinTech over the next 5 years? - All industries
80%

. Consumer banking and fund transfers &
| payments are likely to be the most disrupted

5—! sectors by 2020

P
Banking and capital markets
Asset and wealth management

@ Insurance/Reinsurance
@ Fund transfer and payments
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Consumer Fund transfer & Investment SME banking Brokerage Property Commercial Insurance Market Fund Investment Reinsurance
banking payments & wealth services & casualty banking i i banking
management insurance/ exchanges

Life insurance

Source: PWC Global FinTech Survey 2016

Data alone does not create
transformative results

Banks have data however their
capacity to search it is limited

Target best-in-class talent to
write data mining algorithms

Disruptors — Fintechs who can
unlock the power of data.

The big challenge for financial institutions remains sorting through FinTech companies to find an
appropriate fit, with an eye on the falsity of the discrete banking industry:
1. Fintech permeating the skin of banking and finance and blurring the boundaries
2. Fintech’s as disrupting alternates to financial institutions
3. Fintech’s as enablers for traditional banks
4. Fintechs as a stop gap measure
» Will Regulations force MNQO'’s to become banks?

« Will Banks counter the threat of Fintechs by being Simple, Faster and Technologically savvy?

* There will be casualties on both sides

Disintermediation:
FinTech’s most
powerful weapon




Banks: Focus On Building An Extensive Set Of Distinct

Digital Capabilities

Data-driven Integrated Digital Digitally Next-gen
digital insights customer marketing enabled technology
experience operations

Scalable
application
architecture

Customer-
centric
experience
design

Comprehensive
data ecosystem,

Targeted
digital media

Digitized
sales and
service
interactions

including
3rd-party APIs’

Robust
analytics and
data infra-
structure

360-degree
single
customer
view

Content
marketing

Omnichannel
experience
delivery

Customer-
decision-
journey
experience

Digital
customer-
life-cycle
management

Operational-
excellence
enablers

delivery to
market

Targeted
product and
service
decisioning

Flexible IT
infrastructure

Marketing
operations

Source: FinTechnicolor-The-New-Picture-in-Finance McKinsey & Company, Feb 2017

Multi-Bank and

Big Data Multi-Currency
Treasury
Management
Biometrics on
Banking
Platforms :
Forecasting
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Digital
enablers

Digital outcomes

Simplified and streamlined product
application processes to improve customer
experience

Organiza-
tion and

governance

Increased sophistication in methods to
reach, engage, and retain customers

Innovative
test-and-
learn
culture

Emergence of self-service tools

Digitisation of cash and treasury
management functions

Artificial
Intelligence

Digital Client
Onboarding

platforms Chatbot Application
Programming
What Next? Interface
(API) in
NextGen Banking

The Future of
Banking
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Disclaimer

This material has been prepared by one or more members of SC Group, where “SC Group” refers to Standard Chartered Bank and each of its holding companies, subsidiaries, related corporations,
affiliates, representative and branch offices in any jurisdiction, and their respective directors, officers, employees and/or any persons connected with them. Standard Chartered Bank is authorised by
the United Kingdom’s Prudential Regulation Authority and regulated by the United Kingdom’s Financial Conduct Authority and Prudential Regulation Authority.

This material is not research material and does not represent the views of the Standard Chartered research department. This material has been produced for reference and is not independent
research or a research recommendation and should therefore not be relied upon as such. It is not directed at Retail Clients in the European Economic Area as defined by Directive 2004/39/EC. It has
not been prepared in accordance with legal requirements designed to promote the independence of investment research and is not subject to any prohibition on dealing ahead of the dissemination
of investment research.

This material is for information and discussion purposes only and does not constitute an invitation, recommendation or offer to subscribe for or purchase any of the products or services mentioned or
to enter into any transaction. The information herein is not intended to be used as a general guide to investing and does not constitute investment advice or as a source of any specific investment
recommendations as it has not been prepared with regard to the specific investment objectives, financial situation or particular needs of any particular person.

Information contained herein is subject to change at any time without notice, and has been obtained from sources believed to be reliable. Some of the information herein may have been obtained
from public sources and while SC Group believes such information to be reliable, SC Group has not independently verified the information. Any opinions or views of third parties expressed in this
material are those of the third parties identified, and not of SC Group. While all reasonable care has been taken in preparing this material, SC Group makes no representation or warranty as to its
accuracy or completeness, and no responsibility or liability is accepted for any errors of fact, omission or for any opinion expressed herein. The members of SC Group may not have the necessary
licenses to provide services or offer products in all countries, and/or such provision of services or offer of products may be subject to the regulatory requirements of each jurisdiction, and you should
check with your relationship manager or usual contact. You are advised to exercise your own independent judgment (with the advice of your professional advisers as necessary) with respect to the
risks and consequences of any matter contained herein. SC Group expressly disclaims any liability and responsibility whether arising in tort or contract or otherwise for any damage or losses you may
suffer from your use of or reliance of the information contained herein.

This material is not independent of the trading strategies or positions of the members of SC Group. It is possible, and you should assume, that members of SC Group may have material interests in
one or more of the financial instruments mentioned herein. If specific companies are mentioned in this material, members of SC Group may at times seek to do business with the companies covered
in this material; hold a position in, or have economic exposure to, such companies; and/or invest in the financial products issued by these companies. Further, members of SC Group may be involved
in activities such as dealing in, holding, acting as market makers or performing financial or advisory services in relation to any of the products referred to in this material. Accordingly, SC Group may
have conflicts of interest that may affect the objectivity of this material.

You may wish to refer to the incorporation details of Standard Chartered PLC, Standard Chartered Bank and their subsidiaries at http://www.sc.com/en/incorporation-details.html.

This material is not for distribution to any person to which, or any jurisdiction in which, its distribution would be prohibited.

© Copyright 2018 Standard Chartered Bank. All rights reserved. All copyrights subsisting and arising out of these materials belong to Standard Chartered Bank and may not be reproduced, distributed,
amended, modified, adapted, transmitted in any form, or translated in any way without the prior written consent of Standard Chartered Bank.
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